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FeHepanbHas accambnes N21/9
NBafuath nepsas ceccus Mapnpug, 4 asrycta 2015.

MepenbiH, Konymbus, 12-17 centsbps 2015 roaa FA3blk opurHana: aHrnickAi
[TyHKT 9 NpeBapuTENLHOM NOBECTKN AHS

Noknap Mpepcenatens MpucoeaMHUBLLMXCA YNEHOB

. BBepeHue

1. Uenb HacTosiLlero Aoknaga COCTOMT B TOM, 4TOObl AaTb aHanu3 TeKyweih cutyauun W
WHULMATUB, BbINOMHEHHbIX porpammoint MpucoeanHMBLUMXCS YNEHOB C AaTbl MOCneaHero Aoknaaa,
npeactaeneHHoro 20-1 ceccum eHepanbHoit accambnen B Buktopus-®onnc, 3ambus/3umbabee, u o
natbl HacToswero goknaaa (10 monsa 2015r.).

2.  Copepxalmecs B nraHe [AEACTBUN pas3HOOOpasHble WHULMATMBLI OCYLIECTBISKTCS Mpu
aKTMBHOM Yy4acTWM pacTyllero uucna [pUCOEOMHMBLLMXCS YNIEHOB B pasHblX peann3yembix
WHUUMATMBAX, MPUMEHSII MPU 3TOM pasHble MHCTPYMEHTbI, B YacTHOCTW MpOTOTMMbI, AOKNadbl,
COBMECTHbIE C [PYMMM MporpaMMamMi MPOEKTbI, TEXHUYECKNE CEMWUHApblI W Creunan1anpoBaHHble
MeponpuaTus. AT pa3HooBpasHbIe MHULMATMBbLI BHOCAT CBOW BKNaf B NpakTUYeCckoe OCYLEeCTBIEHWE
rocy[apCTBEHHO-4ACTHOrO COTPYAHMYECTBA, CTUMYNUPYS B3aUMOAECTBME U 0ObeAMHEHe B CETH, a
TaKke 06MeH 3HaHMSIMM 1 MHHOBALMOHHBLIMU MHULMATUBAMMN.

IIl.  Mporpamma MpucoeaMHUBLUMXCA YNEHOB: paclUMpeHne rocyAapCcTBEHHO-4aCcTHOro NapTHepPCTBa

A. BbinonHenue lMnaHa paenctaun Mporpammsbi NpucoeanHUBLUNXCA YNEHOB

3. Co BpemeHu nocrnegHen eHepanbHO accambnen npoBeaeHa cepust MeponpuUsTUA, OCHOBOWA
KOTOpbIM CrlyXxaT HanpasneHns paboTbl, NogpobHO U3noxeHHble B [naHe AENCTBUN, YTBEPKAEHHOM
CoBeToM MpUCOeaNHMBLLMXCS YNEeHOB. Peyb MAET O CreaytoLmx MEPONPUATUSX:

1. MeponpusaTtus

a) Bropon nobanbHbin CaMmuT NO ropofckoMmy Typuamy: npoxogun B Mockee,
Poccuickas ®egepauus, 20 ceHtabpsa 2013 roga, NpoBoAMnCS B COTPYAHUYECTBE C FOPOACKUM
Komutetom no typuamy. Cammut CTan nnowagkon Ans npeseHTauun npoekTa-npoToTuna
«Madrid Precious Time» u nocnyxun opymoMm Ans obmeHa YCnewHbIM OMbITOM PasHbIX
ropogos B 06nacTy rocyaapCTBEHHO-4aCTHOMO MapTHEPCTBA U 0OCYKAEHUS TON PONK, KOTOPYHO
TYpWU3M [OIDKEH UrpaTb B Pa3BUTUM TOPOAOB, W €0 BIUSHUS HA MHMPACTPYKTYPY, MECTHbIX
noceTUTENEN U KyNbTypy.
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b)  MMepsas KoHdepeHUms no MHHOBALUOHHLIM NOAX0AAM K NPEOAONEHNI0 CE30HHOCTH:
Ota KoHdepeHuus, npoxoausLuas B lMyHTa-genb-3cte 2 masi 2014 roga, nocnyxuna nnoLagkon
Ans obmeHa onbITOM pa3HbIX TypHanNpaBneHni B 06racT Mogenen CoTpyaHUYeCTBa, CTpaTeriii
MWKPO-CErMeHTaLmMmM 1 CO3AaHUs HOBbIX NPOLYKTOB.

c)  CemunHap KOHBTO no Bonpocy rocyaapCTBEHHO-YACTHOMO napTHepcTBa: MaTepuanbHoe
HemaTepuarnbHOe  HacneamMe UM MHHOBALUMOHHbIE — TypucTckue  npoayktbl:  CemuHap,
npoBoAMBLUMICS B CBA3M C 98-i1 ceccuen VcnonHuTensHOro coBeTa, nokasan nepenekTMBHOCTb
PONMN  BCEMMPHOTO MaTepuarnbHOrO M HemaTepuanbHOro Hacneauss B (DOPMUPOBaHMM
COBMECTHbIX MHHOBALMOHHbIX TYPUCTCKMX MPOAYKTOB.

d)  Cemwunap IOHBTO no Bonpocy rocyaapCTBeHHO-4aCTHOro napTHepcTBa: Pa3paboTka
cneuuann3MpoBaHHbIX TYPUCTCKMX NPOAYKTOB: OTOT CEMUHAp, OpraHW30BaHHbIN B pamkax
57-ro 3acepanmsa Kommucenn KOHBTO ans AMepurkaHCKOro peroHa u npoxoamBLUmMi B KapTareHa-
ne-Vnpmac. MpuHsBlume B HeM yyacTue pucoeamHUBLLMECS YNeHbl peroHa 06Cyannm Bonpoc
0 TOM, KaK CEKTOp MOXeT CTUMYIMPOBATb MHHOBALMM 1 MHKOPMOPUPOBATb YCTOMYMBOCTL MO BCEN
NIMHUY NPOU3BOACTBA L0BABNEHHOM CTOUMOCTH.

e) XIl Seminario Internacional OMT - Cotelco, opraHu3oBaHHbI MpyU MNOAZEPXKKE
tdepepaunm FEDEC (Pepepaums Konymbum no skonapkam 3KOTYpU3MY M MPUKIKOYEHYECKOMY
Typuamy) M MwuHucTepcTBa TOProBMM, MPOMBIWMEHHOCT U Typuama Konymbuw, 12-i
MexayHapogHbin cemuHap KOHBTO npoxogun 27 uioHs B borote B HOBOM ¢hopmate, B LeHTpe
€ro BHAMaHWS cTosna KoHUenuuu « Typuam 1 Mup.

f) MpeseHtaums «Punta del Este 365 Prototype»: 3710 MeponpusTue, coctosiBlieecs B
xoge World Travel Market B JTongoHe, CoeauHeHHoe KoponescTBo, 5 Hosiops 2014 roaa, ocoboe
BHMMaHWE yaenuno nporpeccy B NpoToTMne“365”, MHMumMaTuee, peanu3yemoi ¢ yvactrem
MpUCOEOMHMBLLMXCS YNEHOB MO CO3AaHMI0  WHHOBALMOHHBLIX MPOAYKTOB U yCnyr Ans
MWHUMM3aUMK 3TOr0 heHoMeHa B [lyHTe-genb-OcTe BHEPEHMID 3TOro MpoektTa B ApYrix
CTpaHax.

g) MNepasa KoHcbepeHuus HOHBTO no wonuur-typusmy, 29 sausapa 2015 ropa:
opraHu3oBaHHas coBmecTHo ¢ FITUR Shopping v Affiliate Member Value Retail n npoxoavsiuas
B pamkax Fitur, KoHpepeHuus nogyepkHyna BaxHOCTb LUOMMHI-TYpU3Ma KaK OLHON M3 BaXKHbIX
KaTeropuin pacxodoB TYPUCTOB, NPEACTaBMANLWMX CEepPbe3HbIi  WCTOYHUK [OXO4OB  [And
TypHanpaBneHui.

h)  MepBbin BcemupHbin popym FOHBTO no ractpoHoMUYeCKOMY TYpU3MY MPOXOAMI B
ropoge Can-CebactbsiH, Wcnanus, 27-28 anpens 2015 roga. ®opym, OpraHvM30BaHHbIN
coBmecTtHo FOHBTO u ueHTpom Basque Culinary Center, ctan MHTEPECHON NNOLaaKon Ans
obmeHa OMbITOM W ugeit O TOM, KaK YCMewHo ynpaBnsTb 3TUM PacTylMMm BO BCEM MUpe
CErMEHTOM Typuama .

i) Tpetba KoHdpepeHums HOHBTO no npeoponeHuto nocneactBUA CE30HHOCTH:
npoxoguswas B ToppemonuHoc, Ucnauus, 3-4 mioHs 2015 roga, oHa nocnyxuna nroLagkon
ONs COTPYOHMYECTBA Mexay 9KCepTaMu M yvacTHWKaMu B Aene aHanu3a KOMMIEKCHOro
noaxoga K CE30HHOCTW, Mexay Y4aCTHUKaMu TypuUCTCKOTO npouecca npousowen obmeH
YCNELLHOM NPaKTUKON 1 HOBbIMU SIBNIEHWUSIMM C MO3ULMM FOCYAAPCTBEHHOMO M YECTHOTO CEKTOPOB.
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2. My6nukauum

4. B pamkax lNporpammbl MprcoeanHMBLLMXCS YNeHOB onybnukoBaHbl cneaytowme PernoHanbHble
noknagbl v yeTbipe MMobanbHbix goknaaa cepun «Loknag MY» (AM Report series):

a) AM Regional Report Volume three: Working together in Europe - A shared
Leadership: lpeacrasneH 4 anpens 2014 roga B baky, AsepbaimkaH Ha 3acefaHum
PervonansHon komuceuu ans Esponbl. B goknage nokasaHa Tekylyee nosnoxeHue B Typusme B
eBponencknx rocygapcreax-uneHax KOHBTO wn obcyxgaetcs BONpoc O TOM, Kak OHM
afanTUpylTCS U Kakue nnaHbl rOTOBAT B CBA3WM C MOSBASIOWMMUCA TeHOeHUuuaMn. B Hem
paccmaTpuBatoTcs pasHoobpasne uToroB paboTbl M pa3bpoc MHEHWM B pasHbiX paioHax
EBponbl, OCHOBOA 4emy BO MHOrOM MOCyxuno obcnefoBaHne, NpOBEAEHHOE cpeau
rocygapcte-yuneHoB u [MpucoeauHmBLLMXCS uyneHoB, Bocemb [lpucoeauHMBLUMXCS YNEHOB
MPUHSANY y4acTve B NOATOTOBKE AOKNaaa B (hOPMeE KOHKPETHBIX UCCREeA0BaHNNA.

b)  AM Reports: Volume seven - Global Report on the Meetings Industry: B 3tom
noknage, npeacrasneHHom 20 mapta 2014 roga B wrab-kBaptupe FOHBTO, obcyxgatotcs
pamKu, BO3LENCTBME U NOTEHLMaN WHAYCTPUM BCTPEY AN 3KOHOMUYECKOro pocTa 1 pa3suTus. B
HEM MOAYEPKNBAETCA BAXHOCTb COTPYAHMYECTBA Mexay [rOCyAAapCTBEHHbIM M YaCTHbIM
CeKTopami W MNpeumyLiecTBa BEAEHUS MNPOLECCOB HEMPepbIBHbIX WHHOBALWW, a Takke
coaepxatcs OnbIT M ycrnewHas npakTuka MNpucoeanHMBLLIMXCS YNIEHOB M3 MHOMX CTpaH Mupa.
[eBatb [MPUCOEOMHMBLLMXCS UYNEHOB MPWHANM yvacTe B MOArOTOBKE AOKNaja B opme
KOHKPETHbIX MCCIEA0BAHUIA.

c)  AM Reports: Volume eight - Global Report on Shopping Tourism: [locBsiLLEHHbIN
LWONUHT-TYpU3My Aoknag 6bin npeactasneH 21 mas B wrab-ksaptupe KOHBTO. OH nocssLweH
KMOYEBOM PONK, KOTOPYIO FOPOAA UrpatoT B PasBUTUN LLONUHT-TYPU3MA, U BKMKOYAET NOCHEAHIO0
CTaTUCTUKY NO COOTBETCTBYHLMM TeHAeHUMaM. [eBatb [pUCOOMHUBLUMXCS YNEHOB MPUHSAMM
y4acTve B MOArOTOBKe AOKNaAa B (pOpMe KOHKPETHBIX MCCRe0BaHuM.

d)  AM Reports- Volume nine - Global Report on Adventure Tourism: [peacTaBneHHbIN
Ha nobancHom cammute ATTA B Kunaphu, WpnaHgus, 7 oktabps, [nobanbHbid goknag
tOHBTO o npuknioyeHYeckoM Typuame, onybnnkoBaHHbIn coBMecTHO ¢ Adventure Travel Trade
Association (ATTA), sBnsetca nepBbiM B CBOeM poge, BobinyweHHom HOHBTO no Teme
NPUKNYEHYeckoro TypusMa. [oknag cogepxut noapobHy MHGOpMaumio 0 TECHOW CBA3M
MEXy MPUKIIOYEHYECKUM TYPU3MOM W OTBETCTBEHHbIM Typnamom. Cemb [MpucoeanHmBLLMXCS
YNeHOB NPUHANW y4acTue B NOArOTOBKE AOKNaAa B hopMe KOHKPETHBIX MCCREA0BaHMM.

e)  AM Reports Volume ten - Global Report on City Tourism for Global Benchmarking:
OTOT AOKNaA, NpeacTaBnerHblin Ha TpeTbeM nobanbHom cammuTe no ropoackomy Typusmy 10
nekabps 2014 roga, SBNSETCS NPAKTUYECKAM BOMIOLIEHWEM TOrO, YTO 3anucaHo B MPOEKTe
«CITIES» n Crambynbckon [eknapauun. Ha OCHOBE 3akmiOYEHMIA 3TOrO NEPBOrO caMmmuTa no
ropoackomy Typuamy [porpamma Mpucoeamnmslumxca yneHos FOHBTO nepecmoTtpena cBom
cTpaTternyeckue Lenu 1 Beena B AeiCTBME KOHKPETHBIA NiaH COAENCTBIS NO3TanHOMY aHanmay
ropogckoro Typuama. 18 MNpucoeanHUBLUMXCS YIIEHOB NMPUHSANKM y4acTye B NOArOTOBKE AOKNaja B
(hopMe KOHKPETHbIX UCCReoBaHMm.

5. BeneTcs nogrotoBka CeAyHoLMX AOMNONHUTENbHbIX A0KMaI0B:

f) UNWTO Regional Report Volume four - Tourism Products: Building Development in
Africa, OygeT npeacTaBneH Ha 3acefaHun PervoHanbHon komuccun ans Adpuku, KOoTopoe
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cocTouTcs B pamkax 21-i ceccun 'eHeparnbHon accambnem
g)  UNWTO Global Report on Cultural Routes and ltineraries
h)  UNWTO Global Report on Emerging Tourism Economies: Public Private Partnerships
i) UNWTO Global Report on Transformative Tourism for Our Sustainable Future
) UNWTO Global Report on Power of Youth Travel
k)  UNWTO Global Report on Sharing Economy — Lodging Industry
3. [lpototunsbl

6. KOHBTO paspaboTana MeTogonoruio NpoTOTUMOB C LENbl co3daHns (hopManbHbIX pamok, B
KOTOPbIX FOCYOAPCTBEHHbIN W YaCTHbIA CEKTOpa MOryT MPUCTYNUTL K COBMECTHOM paboTe no obmeHy
3HAHUSIMK W BbIMOMHEHMWIO TYPUCTCKUX MPOEKTOB, NOBBILLAKLLMX KOHKYPEHTOCNOCOBHOCTb B 9TUMECKMX W
YCTOMYMBLIX YCIOBUAX. OTa METOAOMOrMS Hallna NpUMEHeHWe B ABYX pa3paboTaHHbIX B MPOLLIIOM
rogy npoekrtax, 365 u Precious time.

7. Tporpamma lMpUcoeanHUBLLMXCS YNIEHOB B HACTOSILLEE BPeMS NpeanpuHUMaEeT nepsble Lwaru o
paspabotke [AByx HoBbix npototunoB: Wine tourism (BuHHbIA  Typusm) u  Multimodality
(MynbTMOZanbHOCT).

B. YerﬂﬂeHMe coTpyaHu4yecTBa C anICOG,D,VIHMBI.I.IVIMMCﬂ YneHamu.

8. MoanucaHne MemopaHayma O B3aUMOMOHUMaHMKM € OTAENbHbIMKM uneHamu: [locne
nocnegHen ceccumn McnonHutenbHoro coeta Mol nognucany 40 MemopaHaymoB O B3aMMOMOHUMAaHWK
C pasnuyHbiMu  MpucoegmumelummMncs  yneHamn KOHBTO. MemopaHaymbl npu3BaHbl  YCUUTb
cotpyaHuyectBo Mexagy HOHBTO wu cootseTcTBytOWMMMU [TPUCOEANHMBLLUMMIACSA YrieHaMK  (CM.
Mpunoxenue Il ¢ nogpobHbiM onucaxne kaxgoro MoB)

9.  BknioveHne Cetn no pacnpocTtpaHeHuto 3HaHui B [porpammy [pucoeauHmBIMxcS
uneHoB: B 2012 roay ¢ uenbto noBbiweHns ee 3HaveHus B [Mporpamme pabotbl OHBTO, pykoBoacTBO
tOHBTO peLumno, 4to CeTb N0 pacnpoCTPaHEHUIO 3HaHWIA CriedyeT BKIIYUTL B CTPYKTYpY lNporpammbl
MpucoeanHmBLLMXCA YneHoB. [Mpouecc wHTerpauu Obin MOMHOCTHIO 3aBeplueH 4o 98- ceccuw
WcnonHutensHoro coeeTa.

10. WHuumatMBa NO  MeXAYHapOAHOM  NpeaAvunnOMHOM  npakTuke  [Iporpammbl
MpUcOeaMHMBLLMXCA ~ YNEHOB  MporpeccupoBana  cnegyowym  obpasom: lporpamma
[MpUCOEMHMBLLMXCS YNIEHOB NPUHSNA TPEX HOBbLIX NPAKTUKAHTOB W3 CrEeaYHoWMX OpraHn3aLuin-4neHos
Mporpammbl MprcoeanHMBLLXCA YneHoB: YHMBepcuTeTa KeuHcneHaa, BonoHckoro YHuBepcuteTa u
YHuBepcuTeTa npUKnagHbIX HayK U UCKYCCTB B JTtoLiepHe.

1. [nda ewe 6GonbLIEro yaoBNeTBOPEHUS MHTEPECOB YNEHOB MOCPEACTBOM UX OObeauHeHus B
rpynnbl No cdepam 1x MHTEPeCoB 1 Pa3paboTki KOHKPETHBIX MEPONPUATUN B pamkax lnaHa AencTaui,
Mporpamma lNpucoeanHuBLIMXCS YneHoB co3aana CeTb No racTPOHOMUYECKOMY Typuamy 1 Pabouyto
rpynny Mo LUOMMHr-TYpu3my.
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LHesATenbHocTb CeTn NO pacnpoCTpaHeHNI0 3HaHUN

12. Cumnosuym OHBTO no Cetu no pacnpoctpaHeHuto 3HaHui, (Hosbpb 2013 r., Ocobbin
aOMVHWUCTPaTUBHBIA panoH [oHKOHT, Kutan) opraHn3oBaHHbIM B COTPyAHuYecTBe co LLkonom
rocTenpuuMcTBa W Typuama [OHKOHICKOro MOfMTEXHUYECKOTO YHUBEPCUTETA, NO3BOMWN OBMEHSATLCS
YCMELHbIM ONbITOM B WHHOBALMOHHBLIX WCCNEAO0BaHUSX MO BOMPOCY Typuama, B 06pasoBaHun K
NpOMECCUOHANBHON  MOAFOTOBKE € LEMbl  PacripoCTpaHEHWs  MpakTUKM — Typuama Kak B
rocyAapCTBEHHOM, Tak W YaCTHOM CEKTOpaXx.

13.  The 2nd UNWTO Knowledge Network Global Forum: Bridging Theory and Practice (BTopoi
rnobanbHbln copym KOHBTO no Cetn no pacnpocTpaHeHuto 3HaHwi: O6beauHss Teopuo ¢
npaktukoin) (man 2014 r., O Mexuko, Mekcuka), npoxoauelumin B YHuBepcuteTe AHayaka,
COCPedoTouMNICHd Ha BOMPOCAX WHHOBALMA, WrpatLMX LEeHTpamnbHyl0 pofb B YKPENnneHuu
KOHKYPEHTOCMOCOBHOrO 1 YCTONYMBOO Typu3Ma BO BCEM MUPE.

14.  3acepaHua CeTu no pacnpocTpaHeHWto 3HaHWW: OOMEH MHeHWAMW K noesMu Mexay
yneHamm CeTu MO pacnpoCTPaHEHWO 3HAHWA OTHOCUTENbHO 3adayv NPEeofoneHUs pacxokaeHUs
Mexgay CrpOCOM Ha  pervoHanbHble UCCNEA0BaHNS U UX NPEASIOKEHNEM NPOUCXOAMN Ha Cneayrowmx
3acegaHuax: Mexuko (man 2014 r., Mexuko ®[1, Mekcuka) u Konymous (oktadopb 2014 r., bororta,
Konymo6us).

15.  Knowledge Network (KN) Issue Paper Series (Cepusi nocnegosatenbHbix goknagos Cetw no
pacnpoctpaHeHunto 3HaHun (KN): cosgaHa ans ycunenus yepe3 CeTb N0 pacnpoCTPaHEHWUO 3HaHWNA
nccnenoBaTenbCkoro KOMMOHEHTa U 0becrneyeHnss OpPUEHTUPOBAHHBIMM Ha PELIEHWUS Hay4HbIMM
“ccnegoBaHUAMK, UMEKLMMN NpakTuydeckoe npumeHenuwe. [epsbiit Takoin goknag KN «Growth of
Chinese Tourists to Hong Kong 2002 to 2014 — Implications and Way forward» cogepxuT kntoyeBble
PEKOMEHAaUM O CpefcTBax KOHCONMAALMM 3TOMO BaXHOTO PbiHKA W PasBUTUS OTBETCTBEHHOrO
Typuama B [OHKOHre, Knutan, a Takke B ApYrux TypHanpaBneHWsiX, CTankuBaloLmMxcs ¢ nogobHbIMM
npobnemamu. Cenvac rotoeutcst BTopon goknag KN «Tourism experiences in emerging destinations:
the case study of Bilbao».

a)  Fostering Talent through partnership - Knowledge Network Talent Development Platform
(Moppepxka TanaHToOB Yepe3 napTHepcTBO — [nowaaka Cetn No pacnpoCTPaHEHMIO 3HAHW Ans
pasBUTWS TaNaHTOB): HaleneHa Ha COAEUCTBME TanaHTIMBOM MOMOAEXM B  Typusme
NoCpeaCTBOM HanaxnBaHUs KOHTaAKTOB Mexay dneHamu KOHBTO B rocyaapCTBEHHOM M YaCTHOM
CeKTopax W BblAAWMMACA CTyOeHTaMu W MOMOAbIMM  NPOdeccuoHanamn U3  Cpeabl
MpucoeanHmLLmxcs YneHos FOHBTO.

b)  11-9u 12-a uepemoHun Harpaxaenus Haepadamu KOHBTO 3a ebidarowuecs docmuxeHus
U UHHoBauuu 8 mypusme u cumno3uym Cemu no pacnpocmpaHeHuto 3HaHuli: NPOBOAUIUCH B
pamkax Fitur 8 2014 n 2015 rr. Harpagbl FOHBTO sBnsioTca npusHaHWeM WHHOBALMOHHbIE
LOCTWKEHWUA NEpBOOTKPbIBATENEN M BUAHBLIX NUOEPOB B CEKTOpe Typu3Mma, OTMeYas UX Kak
CTUMyN [Ans pasBuUTUS BO BCEM MUPE KOHKYPEHTOCMOCOBHOMO W YCTOMYMBOrO Typu3ma.
HarpaxaeHHble, naypeatbl 1 Apyrie BUAHbIE SKCNEPTbl UMY BO3MOXHOCTb NPeACTaBUTb CBOM
NPOEKTbI U MHULMATMBbI, 8 TaKkKe y4acTBOBATb B AKCMEPTHON AWUCKYCCUM BO BPEMS CUMMO3NYMa.
C NOMHbIM CMCKOM HarpaXaeHHbIX U MHGOpMaLMER O HUX MOXHO O3HaKOMUTbCS 3geck: 2014,
2015
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IV.  [pyrue Bonpochl
16. [lpennaranuch pasnuyHble nonpasku B [paBuna npoueaypbl Komuteta [pucoeanHuBLIMXCS
UIIEHOB, W3MOXeHHbIE Hike B [MpunoxeHun 1.
V.  Mepbl, KOTOpble HaANEXUT NPUHATL eHepanbHOM accambnee
17.  TeHepanbHon accambriee npeanaraeTcs:
a)  [pusHaTb KOHCTPYKTUBHY) pOfib WHMLMATMB, OCYLIECTBMSEMbIX CcOrnacHo [lnany
nenctanid Mporpammbl [PUCOEANHMBLLMXCSA YNEHOB, a TaKke pocT uucna lpucoeanHUBLIMXCS
YNeHOB, KOTOPbIE YHACTBYKOT B 3TWUX MHULMATMBAX M NpeanaratT HOBbIE MHULMATUBBI;
b)  MMpogsuratb uenb lMnaHa AENCTBUN, COCTOSILLYIO B COAENCTBAN OOBEANHEHMIO B rpynnbl
pasnYHbIX YIEHOB MO cdhepam WX WHTEPecoB M B CTUMYNWUPOBaHUM B3anMogencTams, obMeHa
3HaHWAMM W VIHHOBALMOHHbIX MPOLECCOB; U
c)  YtBepauTb nonpasku B npouedypy BbibopoB B CoBeT [MpUCOEAMHMBLLMXCA YNEHOB,
ykasaHHble B [punoxenuu Il HacToswero goknaga A/21/9.
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Mpunoxenne . O6wee nonoxeHue Mpucoeguuuslumnxca uneHos Members

a)  The number of Affiliate Members is currently 454.

b)  The total geographic distribution of the Affiliate Members is as follows:

(i)

(i)
(i)
(v)
(

V)

Africa: 31
Americas: 97
Asia-Pacific: 47
Europe: 261
Middle East: 18

c)  The Affiliate Members represent the following areas:

University and Research Programs: 111

Professional Associations: 47

National, Regional, Local, City Promotion Boards: 54
Tourism Business Management & Consultancy: 36
Destination Management Organizations: 23

Hotels / Accommodation: 22

Trade Fairs & Exhibition Management: 25

Travel Agencies & Tour Operators: 46

Air, Rail & Road Transport: 12

Research Social, Economic and Cultural Impacts of Tourism: 19
Mass Media: 8

Other activities: 51

d) 84 research and innovation institutions are part of the Knowledge Network.

e)  Since the last General Assembly, 92 Affiliate Members joined the Organization.
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Mpunoxexue Il.

MoanucaHHble MemopaHAyMbI 0 B3aMMONOHUMaHUM

The MoU aim to enhance collaboration between UNWTO and the respective Affiliate Member in the
areas of research and the promotion of best practices. Since the last session of the UNWTO General
Assembly we had signed numerous Memoranda of Understanding with various Affiliate Members of

UNWTO:

a)  Hostelling International: Promote the UNWTO campaign against all forms of trafficking.

b)  Destino Punta del Este: Collaboration in finding practical solutions to the problem of
seasonality, exchange of experience, knowledge and success stories in the field of tourism
hyper segmentation.

c)  ATTA (Adventure Travel Trade Association): Joint report on Adventure Tourism.

d)  AZTA (Azerbaijan Tourism Association): A strategic partnership in all matters that concern
Value Chains in Tourism.

e)  UBM: Collaboration in the Routes Africa 2014 event

f) IH&RA (International Hotel & Restaurant Association): Joint report on the Hotel
Accommaodation Industry

g)  World Heritage Cities of Spain: Collaboration in the 1st Affiliate Members Programme
Seminar on Public-Private Partnerships: The Role of World Heritage in shaping innovative
tourism products.

h)  Basque Culinary Center: Organization of the World Forum on Food Tourism

i) Innova Tax Free Group: To collaborate in the design of innovative products like the Affiliate
Members Programme of UNWTO "Madrid Precious Time" prototype, as well as the
visibility of the project.

) Paradores de Turismo: Participation in the prototype of the Affiliate Members Programme
“Madrid Precious Time”.

k)  Turismo de la Rioja: Research, exchange of knowledge and success stories in the field of
tourism promotion.

1) WYSE (World Youth Student and Educational Travel Confederation): A strategic
partnership in all matters that concern Youth, Student and Educational Travel.

m)  AENOR: Participation in the “Madrid Precious Time” prototype.

n)  IATA (International Air Transport Association): Develop the Talent Development Network,
within the framework of the UNWTO Knowledge Network, as a mechanism for stakeholder
collaboration to foster young talents in the sector through internships, knowledge transfer
and research

0)  ANATO: To organize annual ANATO/UNWTO training workshops.
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p) AHT, COTELCO y FEHGRA: Comparative analysis of the situation of private
accommodation - Informal in the world and search for solutions that promote technical,
administrative and legal inclusion.

q)  Federacion Empresaria Hotelera Gastronomica de la Republica de Argentina:
Collaboration in the field of tax and fiscal situation in the hospitality.

r Universidad de Magdalena: Participation and support at the meeting of the Knowledge
Network to be held in Bogota, Colombia, in October 2014, followed by a visit to the
University of Magdalena, Santa Marta by the coordinator of the Knowledge Network.

s)  Skal International: Promoting an internship programme for students from educational
institutions belonging to the UNWTO Affiliate Members Programme in Skal associated
companies.

t) Griffith University: Develop specific joint activities to produce further research on the
importance of Asia and the Pacific Region with a special focus on China in the global
tourism sector.

u)  Advertising Agency “Great Silk Road”: Promoting an Affiliate Members Prototype on Food
Tourism, Cultural Tourism and Heritage

v)  Université Du Québec A Montréal: Become further involved in the production of joint
research activities and publications in the areas of mutual interest.

w)  Madison MK: Participation in measurement projects such as "Project of the impact of
tourism in the cities of the Affiliate Members Programme" and others that emerge over
time.

X)  The Global Wellness Institute: To prepare a joint report on Wellness Tourism, as part of
our Affiliate Members Report Series

y)  Ads Global and CTICO: Support UNWTO in social media to strengthen the connection
among members and broaden the brand.

z)  AMFORHT (Association For Hospitality And Tourism Education And Training): Promote the
Global Code of Ethics for Tourism among the students and schools / universities / training
centres of the institutions that are part of AMFORHT

aa) Basquetour-turismoaren Euskal Agentzia Agencia Vasca De Turismo: Participation in the
report on adventure tourism and few subsequent reports relevant to BASQUETOUR.

bb)  Consorcio Del Palacio De Congresos De Torremolinos: Organization of the "3 UNWTO
Conference in Overcoming Seasonality", in Torremolinos, Spain, 1-4 June 2015.

cc) Asociacion Centro De Investigacion Cooperativa En Turismo — CICTOURGUNE:
Publication of the common methodology and its findings in the City Tourism Measurement
for Global Benchmarking report Student Marketing: Cooperation in the publication of a
Global Report on Youth Tourism;

dd) European Cities Marketing: Coordination of the publication of the Annual Global City
Tourism Benchmarking report within the framework of the editorial board
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ee)

ff)

g9)

hh)

1)

KK)

mm)

Modul University Vienna: to open the ECM city tourism database on TourMIS also to non-
European cities and UNWTO and ECM will jointly publish an annual benchmarking report
implemented by MODUL University Vienna

Institute for Tourism Of Croatia: Develop specific joint activities to produce further research
on seasonality.

AVIAREPS: to cooperate in the implementation of projects for UNWTO Member States, for
the period of one year, in the areas of mutual interest.

Student Marketing: to collaborate in the next AM Reports on Youth Travel.
VIP World Events: Research on the high end segments of tourism;

Universidad Internacional de la Rioja: Collaborative research of experiential marketing in
wine tourism;

Real Academia de Gastronomia de Espafia: Development of gastronomic tourism and
collaboration with the UNWTO Gastronomy Network;

SpainCares: Research on health tourism, including collaboration in the publication of a
Global Report on health tourism and public-private collaboration in specialized segments;
and

Amadeus: with objective to enhance cooperation between the two parties strengthening
the link between technology and tourism.
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Mpunoxexue lIl.

Monpaeku B MNpaBuna npoueaypbl KomuteTa MprcoeanHNBILMXCA YNEHOB

a)

To correct a pre-existing error in which regional Vice-Chairmen are separated into 5
regions and not the 6 UNWTO regions; the Board will now incorporate South Asia. Also, if
there is an insufficient number of candidates for position of Vice-Chairman for a specific
region, the position will remain vacant.

To establish English as the working language of the Board Meetings as it is unaffordable to
have translators for all official UNWTO working languages and the organization cannot
give preferential treatment to one over another.

To simplify the electoral process and the counting of ballots as previously requested by a
large number of Affiliate Members and to allow for the new Board to be elected and
announced sufficiently prior to the General Assembly in order to convene the new Board at
its first meeting and proceed to elect the Chairman during the aforementioned General
Assembly.

To clarify the role of the Vice-Chairmen.

CURRENT TEXT

PROPOSED NEW TEXT

CHAPTER 2

THE BOARD OF THE AFFILIATE MEMBERS:
DEFINITION, FUNCTIONS AND COMPOSITION

CHAPTER 2

THE BOARD OF THE AFFILIATE MEMBERS:
DEFINITION, FUNCTIONS AND COMPOSITION

Article 7

The Board of the Affiliate Members:
definition, functions and composition

Article 7

The Board of the Affiliate Members:
definition, functions and composition

2. The Board of the Affiliate Members shall be
composed of 23 members, of whom 10 Vice-
Chairmen shall be elected by all Affiliate
Members, three Vice-Chairmen shall be
designated by the Secretary-General and 10
shall be elected exclusively by the Affiliate
Members from the respective regions, the latter
also being referred to as Regional Vice-
Chairmen. The Board shall be chaired by one of
its members, who shall be elected in accordance
with Article 8(8) of these Rules of Procedure.

2.The Board of the Affiliate Members shall be
composed of 23 members, of whom 8 Vice-
Chairmen shall be elected by all Affiliate
Members, three Vice-Chairmen shall be
designated by the Secretary-General and 12
shall be elected exclusively by the Affiliate
Members from the respective regions, the latter
also being referred to as Regional Vice-
Chairmen. The Board shall be chaired by one of
its members, who shall be elected in accordance
with Article 8(8) of these Rules of Procedure.

4. The Board of the Affiliate Members shall meet
at least twice a year, with each meeting being
convened with at least a two months' notice, and
with the provisional agenda established by the
Secretary-General in consultation with the

4. The Board of the Affiliate Members shall meet
at least twice a year, with each meeting being
convened with at least a two months' notice,
with English as the working lanquage and
with the provisional agenda established by the
Secretary-General in consultation with the
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Chairman of the Board.

Chairman of the Board.

Article 8

Participation in the elections for the Board of
the Affiliate Members: voters and candidates

Article 8

Participation in the elections for the Board of
the Affiliate Members: voters and candidates

2. Every two years, the Affiliate Members shall
elect 10 Regional Vice-Chairmen and 10 Vice-
Chairmen for the Board of the Affiliate Members.

2. Every two years, the Affiliate Members shall
elect 12 Regional Vice-Chairmen and 8 Vice-
Chairmen for the Board of the Affiliate Members.

4. For the purpose of the composition and
activities of the Board of the Affiliate Members and
the election of its 10 Regional Vice-Chairmen, the
five regions are Africa, the Americas, Asia and the
Pacific, Europe, and the Middle East.

4. For the purpose of the composition and
activities of the Board of the Affiliate Members
and the election of its 12 Regional Vice-
Chairmen, the six UNWTO regions are Africa,
the Americas, East Asia and the Pacific, South
Asia, Europe, and the Middle East.

5. The 10 Vice-Chairmen to be elected shall be
voted by all Affiliate Members from all regions.

5. The 8 Vice-Chairmen to be elected shall be
voted by all Affiliate Members from all regions.

8. In its first meeting, the members of the Board
shall elect one of its members as Chairman.

8. In its first meeting, during the General
Assembly the members of the Board shall elect
one of its members as Chairman.

New text added

10. The Members of the Board will abide by
the following code of conduct:

Commitment to protect the interests of all
Affiliate Members, demonstrating loyalty to
the organization, impartiality in decision-
making and their absolute discretion
reqgarding the issues discussed at the
meetings.

It is understood that purpose of the presence
on the Board is to represent all Affiliate
Members, whereby, this presence is not used
to further individual interests of the
delegates or only that of the Affiliate Member
represented therein.

Article 9. Election procedure

Article 9. Election procedure

1. The election of the 10 Regional Vice-
Chairmen and 10 Vice-Chairmen, referred to in

1. The election of the 12 Regional Vice-
Chairmen and 8 Vice-Chairmen, referred to in

12
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Article 8(2) above, for the Board of the Affiliate
Members shall be conducted by mail and _in
presence in accordance with Final Provision
First, Paragraph 4.

Article 8(2) above, for the Board of the Affiliate
Members shall be conducted by mail in
accordance with Final Provision First, Paragraph
4.

4. In case any region fails to elect two Regional
Vice-Chairmen, that position shall remain vacant
and the number of the Vice-Chairmen shall
be increased so as to maintain _the
composition of 23 members in the Board of
the Affiliate Members.

4. In case any region fails to elect two Regional
Vice-Chairmen, that position shall remain
vacant. (text deleted)

Transitional provisions

Transitional provisions

1. With the objective of having the next
Board of the Affiliate Members formally
constituted within the first quarter of 2012,
the election procedure shall follow a
timetable and such a procedure to make it

possible.

Text deleted

2. Exceptionally, for the period between the
Plenary session to take place in the
framework of the 2011 UNWTO General
Assembly and the constitution of the new
Board of the Affiliate Members, the term of
the outgoing members of the Board is
accordingly extended on an interim basis.

Text deleted

Final provisions

1. Instruments of cooperation with Affiliate
Members or other organizations in force as
of the date of the entry into force of these
Rules _of Procedure shall _continue _in
execution for the period of time expressly
specified, subject to stipulations contained
in_such _instruments. Extension of these
instruments or the formalization of new ones
for cooperation after the entry into force of
these Rules of Procedure shall conform to
the mandates contained herein.

Text deleted

BcemupHas TypucTtckas opraHusauus (UNWTO) — cneumnanusmpoBaHHoe yupexaeHne OpraHnsauum O6beamHeHHbIx Hauwi

13

Capitan Haya 42, 28020 Madrid, Spain. Ten.: (34) 91 567 81 00 / cpakc: (34) 91 571 37 33 - omt@unwto.org / unwto.org


mailto:omt@unwto.org

A21/9

2. As for the responsibilities and functions of | Text deleted
the Chairman and other members of the
Board of the Affiliate _Members, the
provisions contained in Article 13 of the
Statutes of the World Tourism Organization
and in Rule 17 of the Rules of Procedure of
the General Assembly shall be applicable,
mutatis mutandis, in all matters where they
are not contradicted by or incompatible with
the stipulations of the present Rules of
Procedure.

3. Without prejudice to such provisions as | Text deleted
the Board of the Affiliate Members may
adopt, these Rules of Procedure shall be
applicable, mutatis mutandis, to subsidiary
organs _established by the Board of the
Affiliate Members.

4. Once the General Assembly approves | Text deleted
these Rules of Procedure, the Secretary-
General shall call elections for the Board of
the Affiliate Members, which shall be
conducted by mail _and in _presence in
accordance with these Rules of Procedure,
with the “Guiding Principles for the Conduct
of Elections by Secret Ballot” annexed to the
Rules of Procedure of the General Assembly,
and with the specific quidelines for the
election procedure of the members of the
Board of the Affiliate Members issued by the
Secretariat.

Second: Text deleted

These Rules of Procedure shall replace the
Rules of Procedure approved by the General
Assembly in its 6th session in 1985
[GA/RES/171(VI)] and enter into force on the
date of their _adoption by the General

Assembly.
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